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Who we are 

Who is Austrade? 
• Australian Trade Commission (Austrade) is the Australian 

Government’s trade and investment development agency 
 

Austrade’s mission 
• To assist Australian businesses succeed in international 

business, attract productive foreign direct investment into 
Australia and promote Australia's education sector 
internationally 



Presenter
Presentation Notes
EAGM consists of two billion people in 14 countries, covered by 25 offices, 30 A-based and 200 OEE.  



On smart specialisation 
 
“In the past years, German companies profited handsomely from China’s 
demand for high-tech machinery and exported €67bn worth of goods there last 
year. About 1m German jobs are estimated to depend on exports to the 
Asian power” 
 
On China’s rebalancing 
 
“A Chinese economy growing at an annual rate of 7.5 per cent… is still 
contributing more to global demand growth than any other economy. The 
slowdown therefore is only a problem for those naively expecting 10 per 
cent growth to last forever” 
 
Rebalancing will create winners and losers. Those feeling nervous include 
commodity exporters such as Australia. As Prime Minister Kevin Rudd said… 
“diversification and productivity are no longer important for Australia, they 
are essential” 
 

Slower but steady, Financial Times, 24 July 2013, p8 

Some scene setting… 



Australia’s Trade with Asia - overview 
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• 60 years of two-way trade growth with Asia 
 

60 years of two-way trade growth with Asia 
 

Australia – means opportunities 

Presenter
Presentation Notes
Key message of this slide is to further demonstrate that Australia’s trading relationship with Asia has not ‘sprung up’ overnight, but has grown and developed over the last 60 years. Trading relationships with Asia are well established, making Australia a strategic location to trade in the region.Speaking PointsIn 1901, at the time of Australian Federation, two-way trade was dominated by Australia’s cultural and heritage backgrounds - with Europe and the Americas. The UK represented 55% of total trade and the United States 10%. Germany, France and Belgium were all top 10 trading partners. Trade with Asia was less than 10%.50 years later in 1950, not a lot had changed. The United Kingdom, United States and France were Australia’s top 3 trading partners, representing over 50%. Australia’s trade with its geographic neighbours in Asia had grown to 15% of two way trade, though still minor trade partners. Japan, India and Malaysia had become top 10 trading partners.Over the 60 years that proceed to 2010, Australia’s trading relationships shifts to our fast growing geographic neighbours.By 1971trade with Asia had risen to 30%.Japan became Australia’s largest trade partner.By 1981China had become a top 10 trading partner.Two-way trade with Asia was now over 40% of total.1991South Korea became a top 10 trading partner.In 2010trade with Asia accounted for more than two-thirds of Australia’s total two-way trade.Eight nations in the Asia-Pacific are now top 10 trade partners, including China, Japan, Korea, India, Thailand, Singapore, Malaysia and New Zealand; and the United States and the United Kingdom round out the top 10.NoteWhile today Australia is much more integrated in trade with its closest neighbours in Asia, it is by no means that trade with its traditional markets of Europe and America have detracted. Trade continues to grow with these regions and two-way merchandise trade was A$96 billion in 2010. It is simply that Australia’s trade with its closest neighbours in Asia has grown more quickly and now represents a greater share of our overall trade. Australia continues to deepen its trading relationships with the fast growing nations of Asia.
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Ten of our top twelve export markets are in Asia 
 

Australia – means opportunities 

Presenter
Presentation Notes
USE THIS CHART FOR NON-ASIAN COUNTRIESOf Australia’s top ten export markets in 2011, eight were from the Asia-Pacific region. Australia’s merchandise exports by value increased 10 per cent a year over the five years to 2011. The IMF expects the Asia-Pacific region will continue to perform strongly and underpin global growth.  Existing FTAs with: ASEAN, Malaysia, Singapore, Thailand, United States, New Zealand, Chile.FTAs under negotiation: China, Korea, Gulf Cooperation, Japan, Malaysia, Pacer Plus, Trans Pacific Partnership, India, Indonesia.All of Australia’s major Asian trading partners hold investment grade ratings from the world’s leading credit rating agencies. Moody’s rates Australia and Singapore at Aaa, while Hong Kong, China and Japan are all Aa ratedMore than 40,000 Australian companies exported to Asia in 2010/11, conducting more than 1 million transactions (Australian Bureau of Statistics Characteristics of Australian Exporters report, 2010/11)
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Not all Asian markets are equal…. 

• Aid and development driven: Myanmar, Laos, 
Cambodia  

• State investment driven: China 
• Low-value export driven: Cambodia, Thailand, 

Vietnam, China 
• High-value export driven: Singapore, Malaysia and 

South Korea  
• Consumption driven: Indonesia, Philippines, Singapore, 

Thailand, Hong Kong, South Korea  
• Services and knowledge driven: Hong Kong and 

Singapore 

Presenter
Presentation Notes
Aid and development driven: Myanmar, Laos, Cambodia – countries where agriculture exceeds industrial output as a share of GDP and require basic infrastructure to improve  productivity and living standards.State investment driven: China – where fixed capital formation still accounts for 43 per cent of the economy (despite rising consumption), underpinning high demand for energy, minerals, design and construction services. Low-value export driven: Cambodia, Thailand, Vietnam– countries where gross exports account for more than 50 per cent of GDP. Export activity is based on cheap labour. These countries need productivity improvements though VET education. High-value export driven: Singapore, Malaysia and South Korea – Export activity is based on relatively highly productive labour, where exports contain a higher percentage of value added in their exports. They are a ready markets for Australian higher education. They can also afford to purchase higher-valued Australian supply-chain inputs and technology.Consumption driven: Indonesia, Philippines, Singapore, Thailand, Hong Kong, South Korea – countries where consumption accounts for more than 65 per cent of GDP. These markets represent ready opportunities to supply food, beverage and supply-chain inputs. Services and knowledge driven: Hong Kong and Singapore – these are developed markets where the services sector accounts for more than 70 per cent of GDP. They are ready markets for Australian services



Commercial responses 
to the Asian Century 

White Paper and 
Opportunities to 
collaborate with 

Austrade 
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Headline: the Asian consumer market of 2030 

Presenter
Presentation Notes
By 2020 Asia will surpass the combined economic output of North America and EuropeBy 2025 Asia will account for 60% of world output growth By 2030 the Asia Pacific region will account for 60 per cent of middle class consumption (Kharas & Gertz 2010)In 2012, 14 million households earned more than $50k, the most of which are in South Korea. In ten years, this will triple to 41 million – 60 per cent of 25 million of these households will be in China. Of the world’s 23 megacities in 2011 (cities with at least 10 million people), 12 are found in Asia and by 2025, Asia is expected to have 21 megacities.
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Some themes of the Asian Century white paper 

Productivity 

• Nine 
initiatives to 
boost 
participation 
of Australian 
VET 
institutions in 
Asia 

Urbanisation 

• Three 
initiatives to 
position 
Australia as 
leading 
supplier of 
construction 
and 
infrastructure 

• Two 
initiatives 
focused on 
supplying 
automotive 
value chains 

Resource 
scarcity 

• Three 
initiatives to 
raise 
awareness 
of Australian 
agri-
business 
services and 
technology 

• Seven 
initiates 
focused on 
supply of 
METS 

Demographic 
Change 

• Eight 
initiatives 
designed to 
increase 
supply of 
health and 
aged care 
services and 
technology 

Rising Middle 
Class 

• Four 
initiatives to 
support 
financial 
services 

• Four 
initiatives to 
promote 
Australian 
creative 
services 

 

Presenter
Presentation Notes
THEME ONE:    STRONG DEMAND FOR EDUCATION“A point will come… where the growth of labour productivity in developing Asian economies will slow…..the next phase of such growth will likely draw from a wider set of sources—including investment in skills and education”  Six of ten EAGM markets include education initiatives (China, Vietnam, Philippines, Korea, Singapore, Taiwan), and a further three include BAU. This is the strongest theme across EAGM markets.Indonesia:       Should anyone doubt the opportunity it is worth considering in ASEAN’s largest auto producing country (Thailand), with its high degree of automation, it takes half a person on the production line floor to produce a car. The equivalent number in Malaysia is 3. In Indonesia it is 26. Macao:             Box Hill Tafe has trained 15,000 Venetian resort employees.Philippines:     Toyota Motors Philippines is in negotiations with three Australian clients (CIT, Chisolm Intitute and Skillstech) to establish a regional School of Technology to solve skills shortages in the local employment marketVietnam:          RMIT recently graduated its 5,000th student.THEME TWO:           CONTINUED URBANISATION AND DEVELOPMENT“Urban areas will be the primary location for Asia’s emerging middle class, whose demands will relate to the needs of an urban lifestyle—transportation, infrastructure, housing and utilities, food and other consumables, health care, recreation and education.” p.66. Three EAGM initiatives (Indonesia, Manila, China) and three BAU cover construction and transport infrastructure development.Two EAGM initiatives (China, Thailand) and four BAU cover automotive supply chains.  Thailand:         Bluescope Steel has invested in Thailand since 1988. Under TAFTA, they have been able to wholesale and retail products manufactured in Thailand. They are looking at cooperating with Nippon Steel to sell coated products in South East Asia and North America.Philippines:     A number of major banks are interested in PPP projects, with Macquarie said to have $625 to invest. EY Sydney, SMEC and Leightons are all working in this space. THEME THREE:  RESOURCE SCARCITY“But meeting the required increase in food production will not come easily. While the increase needed in agricultural yields is comparable to those achieved in the past, crop productivity growth is slowing and producers face much greater environmental constraints and challenges than before.” “As it has grown, Asia has made growing claims on global energy. Increasingly, the region has relied on imports to meet its energy needs, with Australia playing an important role.Three EAGM initiatives (China, Korea and Indonesia) and three BAU include agribusiness services and technology.Four EAGM initiatives (China, Korea, Indonesia, Hong Kong) and four BAU cover safe and premium food.  Initiatives in two EAGM markets (Singapore, Manila) BAU in fived are focused on Oil and Gas and METS.Singapore:       Food safety and security are two important components of any sourcing decision by NUTC Fairprice and the company contracts 70 farms, principally in Indonesia and Malaysia, to produce to their requirements. Thailand:         Dutch Mil, one of Thailand’s largest manufacturers and marketers of dairy products, wants to secure supplies of milk powder and are looking to invest in production facilities in Australia.   �THEME FOUR:  DEMOGRAPHIC CHANGE“Within the challenges of…population ageing …there are opportunities for innovative solutions to…improve health, aged care and other services.” Four markets (China, Taipei, Malaysia, Singapore) have aged care initiatives, with a further four markets include BAU. Pan-Asia:         By 2050, China will have 400 million residents aged over 60. In South-East Asia, the number of people aged 65 and above is expected to increase by 430 per cent – to 128 million. THEME FIVE:  RISING MIDDLE CLASS “Access to a greater range of financial services to meet the demands of the middle class will also change consumption patterns. New investment products will further increase household wealth and provide alternative sources of funds for business investment.” p.65.  Three EAGM initiatives (China, Seoul, Manila) and one BAU cover the supply of financial services. Three EAGM initiatives (Seoul, Taipei, Hong Kong) and one BAU include creative services.Jakarta:            ANZ and Commonwealth Bank now have 28 and 91 branches respectively across Indonesia. “As incomes of the middle class increase, consumption choices will become more diversified—including a desire for higher quality, and potentially tailored, goods and services.” p. 63 Hong Kong:     Good progress is being made on the West Kowloon Cultural Precinct, where 12 opportunities have been identified – three of which look promising for Australia. 
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Opportunities to collaborate with Austrade in 
Asia for SEQ Smart Specialisation 

• Aviation, Aerospace and Defence 
– Korea, Singapore, Malaysia 

• Food and Agri-sciences 
– China, Korea, Jakarta, Hong Kong 

• Resources Technologies 
– Thailand, Philippines, Vietnam, Indonesia 

• Transport and Logistics 
– Indonesia, Philippines, Thailand, Vietnam 

• Medical Technologies 
– China, Taiwan, Malaysia, Hong Kong, Indonesia 

• Software Development 
• Clean Technologies 

– China, Taiwan 
• Creative Industries 

– Korea, Taiwan, Hong Kong 
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Aviation, Aerospace and Defence - 
opportunities 

 

Australia China
Hong
Kong,
China

Indonesia Malaysia Philippine
s

Singapor
e

South
Korea Taiwan Thailand Vietnam

Sales in 2013 7,701.2 17,750.8 814.5 1,385.8 1,307.5 683.8 188.3 8,112.6 708.3 533.0 601.6
New sales by 2020 4,674.5 21,131.2 461.9 1,786.6 1,209.9 599.7 93.0 3,246.9 209.3 298.2 1,214.2
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Sales of Air Travel - 2013-2020 

Presenter
Presentation Notes
KOREA: Inchon is an international hub for North East Asia and increasingly recognised as one of the best airports in the world. Domestically there is a push to establish Korea as a Maintenance, Repair and Overhaul (MRO) hub in the Asian market. A new MRO Park is planned at Chungju Airport, with plans to further develop the aerospace industry following the Naro Satellite launch. MALAYSIA: The defence relationship between Australia and Malaysia is through the Five Power Defence Arrangements and the Malaysia Australia Joint Defence Program includes training of military personnel. Malaysian defence spending is expected to increase from 22 to 25 per cent (2012-2017) due to the previous inadequate defence spending.  Opportunities exist in: maintenance and overhaul, radar & communications, simulation & tactical training, parts & components.
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Aerospace manufacturing supply chain sector 
Notes from discussions with Mr Patrick Keily, Global Certification 
Program & QA Head for Rolls-Royce – Oct 2012 
 
- Limited awareness of Australian supply capabilities 

 
- Singapore is one of the global sourcing centres 
 
- RR supply chain program is known as ‘Approve and Maintain 

scheme’ 
 
- Suppliers who have already been supplying to global aviation OEMs 

e.g. Lockheed Martin / Boeing, may have an advantage as they have 
approved processes and certification (AS 9100 series ?) 

 
- Australian suppliers are required to be AS 9100 certified (for design 

and manufacturing)  
 15 
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Aerospace manufacturing supply chain sector 
- RR have a sourcing and supply chain team based in 

Singapore 
  
- Team conducts review and audits for new suppliers for RR 

global supply chain programs 
 
- RR is continuously sourcing for new suppliers (and 

technologies/materials)  
 
- Opportunities exist for Australian suppliers (provided they 

meet quality and technical standards) 
 
- For a perspective of RR’s Trent engine series, see here and 

overview of Rolls-Royce’s engine manufacturing video. 
 

16 

http://www.flightglobal.com/airspace/media/aeroenginesjetcutaways/images/80940/rolls-royce-trent-500-cutaway-poster.jpg
http://www.youtube.com/watch?v=VfomloUg2Gw&feature=related
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Aviation, Aerospace and Defence – activities 
Korea 
• Promote opportunities for Australian firms in aircraft maintenance, 

repair and overhaul, avionics, component/systems, airframe heavy 
maintenance, repair services and training. 

Singapore 
• Map of key target customer organisations and decision makers 
• develop a detailed understanding of Australian export capabilities 

relevant for cluster-style promotion in ASEAN 
• run a series of webinars and information sessions for Australian 

organisations and key partners 
Malaysia 
• Support Australian participation at the Defence Services Asia 

Exhibition (DSA2014) in Kuala Lumpur from 14-17 April 2014.  
• Deepen relationships with established businesses with long term 

contracts in Malaysia. 
• Distribute trends and market intelligence to defence industry players. 
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Food and Agrisciences – opportunities 

 

Australia China
Hong
Kong,
China

Indonesi
a Malaysia Philippin

es
Singapor

e
South
Korea Taiwan Thailand Vietnam

Sales in 2013 82,198.4 762,996.2 23,535.5 166,402.5 31,321.0 82,158.7 7,334.5 71,139.7 39,048.7 64,936.6 32,342.0
New sales by 2030 38,306.3 613,722.2 9,518.8 178,082.0 15,094.4 65,744.6 3,215.3 29,043.5 17,813.6 39,827.0 58,516.7
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Food Sales 2013-2020 

Presenter
Presentation Notes
KOREA: Korea has some  of the highest per capita incomes in Asia, within some of the lowest per capita arable land.CHINA: There are significant opportunities for the application of Australian expertise along the entire value chain – i.e. design, raw ingredients, processing, logistics, infrastructure, storage, and marketing and distribution. These opportunities also extend beyond dairy to include the beef, grains and sheep meat sectors.THAILAND: The demand for imported food and beverage in Thailand is growing in line with the growth in the tourism industry.  VIETNAM: With a population of 88 million, rising incomes and changing consumption patterns, demand for imported products from a range of markets including Australia is strong, although much of the market remains highly cost-sensitive.   Vietnam is itself a globally significant exporter, often in the top 5, for a number of significant agricultural commodities including coffee, cashews, rice, rubber, pepper, seafood and coconuts.  A key focus of the Vietnamese Government is that Vietnam’s agriculture export industry should add more value within Vietnam and become more productive.  INDONESIA: Approaching the Indonesian election in August 2014, we are expecting campaigns on food self-sufficiency and food sovereignty. In this context, Australia has the opportunity to further access the Indonesian agribusiness and food (agrifood), not only by exporting more end products into the country, but more through knowledge, services, and technology transfer.    
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Food and Agrisciences – activities 

Korea 
• identify contract growing or joint ventures leading to investment opportunities in 

Australian grain industry; 
• Introduce Australian agriculture services in corporate farm management & 

precision agriculture 
Hong Kong 
• Collaborate with industry to promote the Australian food safety credentials in 

Hong Kong and Macao 
China 
• Agribusiness demonstration project: Shenyang Huishan Dairy 
• Bilingual capability Statement on Australian Agribusiness 
• Inward Agribusiness Mission to Australia to raise understanding of Australian 

capabilities in livestock improvement, fodder production and farm management 
Indonesia 
• Leverage high level Ministerial and industry visits to strengthen Australia’s 

position in the market.  
• Deliver seminars and workshops with key government and industry contacts in 

Indonesia, focusing on food safety in agrifood supply chain  (Food Safety 
Mission and Workshop 2014) 
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Resources Technologies – opportunities 

• The Philippines is the third most mineralised country in the 
world with an estimated mineral wealth worth US$1 trillion. It 
ranks 3rd in gold deposits; 4th in copper; 5th in nickel; and 6th 
in chromite. 
– The Philippines also has the 2nd highest electricity rates in the 

region.  
• In Vietnam, to meet local power demand, Vinacomin plans to 

invest in 19 new coal mines during the period of 2015-2025, 
mainly underground mines.  
– In addition to coal, Vietnam also has world-class reserves of bauxite, 

titanium, iron ore, chromites and various other minerals, such as 
copper, gold, phosphate rocks, rare earths, limestones and tungsten. 

• Indonesia remains among the world’s largest exporters of 
thermal coal. Global mining companies consistently rank 
Indonesia highly in terms of coal and mineral prospects 
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Resources Technologies – activities 

Vietnam 
• Identify and share opportunities for Australian METS suppliers for the coal mining 

sector in Vietnam by 30 June 2014. 
• Identify and share opportunities for processing technologies, mining services and 

equipment into by 30 June 2014. 
Philippines 
• Promote Australian capability in geothermal, hydro, biomass, wind, solar & ocean 

power developments (grid-connected) 
• Build awareness of DOE awarded projects (service contracts) and remote off-

grid electrification (730 islands) 
Indonesia 
• Develop mutual relationship with mining stakeholders; Australian clients, 

Indonesian customers, Indonesian governments and industry associations. 
• Leverage knowledge on the regulatory framework, market trends and gaps to 

bridge the needs and Australian capability in mining sector 
• Deliver quarterly industry roundtables for the Australian Mining Houses in 

Indonesia, to discuss relevant issues (Sept/Dec 2013 Mar/Jun 2014). 
• Coordinate a mine visit program for Australian METS to key Indonesian mineral / 

coal producer, for company representatives (April 2014). 
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Transport and Logistics – opportunities 
 

Australia China
Hong
Kong,
China

Indonesi
a Malaysia Philippin

es
Singapor

e
South
Korea Taiwan Thailand Vietnam

Sales in 2013 27,539.7 128,296.9 5,811.3 11,454.4 10,311.0 5,489.7 3,355.5 21,074.9 4,815.5 11,549.6 4,601.1
New Sales by 2020 13989.6 142612.6 3012.6 13231.8 8084.3 4614.3 1669.6 8171 870.3 5680.9 8875.4
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Transportation Services Sales 2013-2020  

Presenter
Presentation Notes
VIETNAM:There is an opportunity for Australian design, services, technology, engineering and construction firms to subcontract into Japanese-funded projects taking place in Vietnam.  These are a mix of commercial investments and aid projects, with significant scale and an ongoing pipeline of new projects.THAILAND: Thailand is centrally located in mainland Southeast Asia, across major North-South and East-West transport corridors that are being developed to connect ASEAN countries with China, India and beyond.Thailand alone is planning to spend around A$66 billion on transport infrastructure between 2013 and 2020, with over 80% of this to be spent on expanding and improving rail systems in the country. Specific Rail Related Projects are:•	High Speed Railway Network includes the construction of four new high speed railway lines which will travel through 21 provinces, covering 1,447 km at speeds of 250 km/hour.•	Upgrading of the existing railway of 3,700 km to provide double tracking throughout the network.•	Construction of new railway lines to connect major provinces in the central, north and north-eastern regions of Thailand.  The new railway lines will provide direct connections between regional areas, rather than routing through Bangkok.   INDONESIA: It is estimated that only 25% of Indonesia is “connected” via economic infrastructure – comparing 63% in Japan, 54% in Malaysia, 41% in Thailand and 40% in China. The GOI has estimated that the infrastructure investment spend required between 2012-2015 is valued at 2,223 trillion rupiah, approximately USD $230 billionThe Philippines: has a budget of $10 billion to spend on infrastructure next year. The Pubic Private Partnership (PPP) Program is the centrepiece of the Aquino administration to encourage greater participation of the private sector in the implementation of the country’s infrastructure development agenda
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Transport and Logistics – activities 
 Vietnam 
• Complete a structured engagement program with relevant decision makers 

for Japanese-funded projects 
• Create an insight report based on this engagement including both successful 

engagement and those projects where there appears to be little opportunity 
Thailand 
• Identify and scope major PPP projects in Thailand to understand timelines, 

funding arrangements and procurement processes for these projects. 
• Qualify and deliver opportunities for Australian infrastructure companies 
Indonesia 
• Increase Australian industry participation in Indonesian Private Public 

Partnerships (PPP) and major private sector infrastructure projects. 
• Maintain and expand relationships for Australian infrastructure companies in 

Indonesia to partner with relevant Indonesian agencies 
Philippines 
• Position Australia as the leading model for PPP’s and assist Australian 

companies to participate in PPP and other infrastructure projects. 
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Medical Technologies – opportunities 

Australia China
Hong
Kong,
China

Indonesi
a Malaysia Philippin

es
Singapor

e
South
Korea Taiwan Thailand Vietnam

Sales in 2013 26,469.3 116,586.9 2,274.6 3,977.1 1,519.5 2,036.0 1,902.3 9,890.6 3,437.7 2,104.3 2,519.1
New sales by 2030 18,095.7 136,062.9 1,677.1 5,558.2 1,037.6 1,591.4 641.5 5,436.9 1,361.8 1,268.2 5,289.9
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Pharmaceutical Products, Medical Appliances and 
Equipment Sales 2013-2020 

Presenter
Presentation Notes
By 2050, China will have 400 million residents aged over 60In South-East Asia, the number of people aged 65 and above is expected increase by 430 per cent – from 24 million in 2000 to 128 million in 2050 
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Medical Technologies – activities 
Korea 
• Identify opportunities through customer outreach and health-care trade 

events  
• Promote Australia’s healthcare capability to relevant industry and 

government bodies 
China 
• Increasing awareness in China of Australian health and aged care 

capabilities 
• Encouraging greater collaboration between key Australian stakeholders  
• Identification of specific projects and service opportunities in China and 

dissemination of this information 
Indonesia 
• Showcase Australian healthcare capability to raise awareness and 

identify opportunities with Australian presence at Indonesian Hospital 
Expo 2013 (Nov). 

• Undertake an industry capability roadshow in partnership with industry 
to regional Indonesia to expand network and identify opportunities 
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Clean technologies – opportunities 

• China is home to one fifth of the world’s population – but 
with one twentieth of the world’s freshwater resources.  

• Industrial pollution – there are an estimated 10,000 
petrochemical plants along the Yangtze River 

• Agricultural run-off -  half of China’s regions exceed the 
internationally accepted limits of nitrogen fertilizer use 
per hectare 

• Urban waste-water - it is estimated that only fifty per cent 
of urban sewage is treated. 
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Clean technologies – activities 

China 
• Promote Australian capabilities in the water and environment areas 
• Support Australian clients’ marketing effort by providing tailored 

services, aiming for increased export outcomes. 
• Develop customer networks and identify major market trends and 

opportunities in the rapidly growing water and environment sector in 
China 

 
Taiwan 
• Building commercial awareness and opportunities to stimulate 

collaboration between Australia and Taiwan in the soil and groundwater 
remediation sector. 

• Raising the profile of Australian capabilities in environmental protection 
(land, water, pollution control) to Taiwan environmental stakeholders 

• Delivering commercial awareness of Taiwan environmental protection 
developments and cross-strait cooperation  
 



Australia Unlimited 

Creative industries 

Australia China
Hong
Kong,
China

Indonesi
a Malaysia Philippin

es
Singapor

e
South
Korea Taiwan Thailand Vietnam

Sales in 2013 36,173.5 18,819.3 1,585.2 5,035.6 1,562.0 706.9 2,902.8 19,113.7 5,875.0 1,716.0 232.1
New Sales by 2020 21,545.8 18,925.2 559.2 5,921.6 1,129.9 613.5 504.7 11,107.8 3,268.4 1,005.8 417.7
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Sales of recreational and cultural services 2013-2030 
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Creative industries 

Korea 
• Post will firstly scope and then qualify opportunities to match 

Australian supply capabilities in the following sectors: 
– Architectural design, green building 
– Creative services, publishing and performing arts 
– Vocational education and training 
– Public education programs for cultural institutions 
– ICT and related customised technologies 
– Sports information services 

Taiwan 
• The Taipei post aims to align with the Taiwan government's major 

economic and infrastructure development plans to cultivate the arts 
and cultural sector.   

• Activities will include promoting Australia's expertise and track record 
for culture and sporting venues and delivering project / procurement 
opportunities from through engagement of venue owners / operators.  

 
 



Services for 
Australian exporters 
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Austrade services for Australian businesses 

• Providing advice and information on doing business in 
overseas countries  

• Assessing market suitability 
• Identifying relevant overseas contacts 
• Assisting with market entry and expansion 
• Identifying and delivering international business 

opportunities 
• Delivering the Export Market Development Scheme 
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Online resources available at 
www.austrade.gov.au 
• Find out about events in Australia and overseas 

 
•  Australian Suppliers Database – join over 7000 

Australian companies in this directory accessed by 
potential customers throughout the world - listing is free 
of charge 
 

•  Export Update – subscribe to a free monthly newsletter 
to receive the latest in export news and events and 
success stories 
 



Australia Unlimited 
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Keep in touch 

partnerships@austrade.gov.au 
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Financial assistance for Australian businesses 

• The Export Market Development Grants (EMDG) scheme 
encourages small-to-medium sized Australian businesses 
to enter into export and become sustainable exporters by 
reimbursing up to 50 per cent of eligible export promotion 
expenses above a certain threshold 
 

• In 2011-12, A$125.6 million and 2,993 grants were paid to 
businesses under the scheme 

Presenter
Presentation Notes
The Export Market Development Grants (EMDG) scheme scheme is a key Australian Government financial assistance program for aspiring and current exporters. Administered by Austrade, the scheme supports a wide range of industry sectors and products, including inbound tourism and the export of intellectual property and know-how outside Australia.In 2011-12, A$125.6 million and 2,993 grants were paid to businesses under the scheme�The EMDG scheme:encourages small and medium sized Australian businesses to develop export markets reimburses up to 50% of eligible export promotion expenses above $10,000 provided that the total expenses are at least $20,000 provides up to seven grants to each eligible applicant. To access the scheme for the first time, businesses need to have spent $20,000 over two years on eligible export marketing expenses.  ��Applications for the 2011-12 grant year open 1 July, 2012 and close 30 November, 2012.
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Financial assistance for Australian businesses 

Eligible export promotion expenses include: 
• Overseas representation 
• Marketing consultants  
• Communications  

(e.g. telephone, fax, email) 
• Marketing visits  
• Free samples 
• Promotional literature and advertising  

(e.g. brochures, videos, website development) 
• Trade fairs, seminars and in-store promotions 
• Bringing overseas buyers to Australia 
• Registration and/or insurance of eligible intellectual property 
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Presentation Notes
Eligible export promotion expenses include:Overseas representationMarketing consultants Communications �(e.g. telephone, fax, email)Marketing visits Free samplesPromotional literature and advertising �(e.g. brochures, videos, website development)Trade fairs, seminars and in-store promotionsBringing overseas buyers to AustraliaRegistration and/or insurance of eligible intellectual property



Australia Unlimited 

You are eligible to apply for financial assistance 
if your business: 
• Has an annual income of not more than $50 million  
• Has incurred at least $20,000 of eligible export expenses 

under the scheme (first-time applicants can combine two 
years expenses) 

• Has principal status for the export business (some 
exceptions apply, e.g. event promoters) 

• Meets all other eligibility criteria under the scheme 
 
For more information on eligibility and how to apply visit 
www.austrade.gov.au/exportgrants/howtoapply or call 
13 28 78 and ask for your local EMDG office. 

 

Presenter
Presentation Notes
Any Australian individual, partnership, company, association, co-operative, statutory corporation or trust that has carried on export promotion activities during the year of their application can apply for a grant.To be eligible, the business must have:income of not more than $50 million in the grant year incurred at least $20,000 of eligible export expenses under the scheme (first-time applicants can combine two years expenses) And has principal status for the export business (some exceptions apply, eg. event promoters) The business also must have promoted one of the following:the export of goods and most services inbound tourism the export of intellectual property and know-how conferences and events held in Australia Business must also have promoted an eligible product or service. Details of which can be found at www.austrade.gov.au/exportgrants/howtoapply or call 13 28 78 and ask for your local EMDG office.



Australia Unlimited 

Most services are provided free of charge 

• Austrade is Government funded, so we are able to provide many of 
our general services free of charge 
 

• For individually tailored solutions there is a fee of $190 at an hourly 
rate. We will always provide a written quote after consultation and in 
advance of doing any work 

 
Austrade's services are structured around the needs of Australian 
companies to assist them win overseas business by reducing time, cost 
and risk in selecting, entering and developing international markets 

 
 



Questions? 

Feel free to contact me: 
brent.moore@austrade.gov.au 


	SEQ in the Asian Century
	About today’s presentation
	Who we are
	Slide Number 4
	Slide Number 5
	Slide Number 6
	60 years of two-way trade growth with Asia�
	�Ten of our top twelve export markets are in Asia�
	Not all Asian markets are equal….
	Commercial responses to the Asian Century White Paper and Opportunities to collaborate with Austrade
	Headline: the Asian consumer market of 2030
	Some themes of the Asian Century white paper
	Opportunities to collaborate with Austrade in Asia for SEQ Smart Specialisation
	Aviation, Aerospace and Defence - opportunities
	Aerospace manufacturing supply chain sector
	Aerospace manufacturing supply chain sector
	Aviation, Aerospace and Defence – activities
	Food and Agrisciences – opportunities
	Food and Agrisciences – activities
	Resources Technologies – opportunities
	Resources Technologies – activities
	Transport and Logistics – opportunities�
	Transport and Logistics – activities�
	Medical Technologies – opportunities
	Medical Technologies – activities
	Clean technologies – opportunities
	Clean technologies – activities
	Creative industries
	Creative industries
	Services for Australian exporters
	Austrade services for Australian businesses
	Online resources available at www.austrade.gov.au
	Slide Number 33
	Keep in touch
	Financial assistance for Australian businesses
	Financial assistance for Australian businesses
	You are eligible to apply for financial assistance if your business:
	Most services are provided free of charge
	Questions?

